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Bu sin e ss  Pa r t n e r  Cod e  o f Con d u ct  
Here  a t TPx Com m unica tions (“TPx”), we  a re  com m itted  to  conducting our business 
in  an  e th ica l, lega l, and  socia lly responsib le  m anner. Ga in ing the  trust of custom ers, 
vendors, em ployees, and  the  com m unity sta rts  with  a  cu lture  based  on  these  
fundam enta l va lues. This Business Partne r Code  of Conduct (“Code  of Conduct”) 
applies to  a ll business pa rtne rs, including supplie rs, vendors, contractors, 
consultan ts, re se lle rs, and  anyone  e lse  conducting business with  or on  be ha lf of TPx 
(“Business Partne rs”).  

Business Partne rs sha ll com m it to  m ee ting a ll requirem en ts of th is Code  of Conduct 
and  sha ll othe rwise  p rom ote : 

1. com pliance  with  a ll applicable  laws, ru les, and  regula tions; 

2. fa ir and  lawful im m igra tion , h iring and  em ploym en t practices; 

3. fa ir and  accura te  financia l reporting; and  

4. a  cu lture  tha t upholds e th ica l conduct, honesty, and  accountability. 

This Code  of Conduct se rves as a  gu ide  tha t e stab lishes the  m in im um  standards tha t 
TPx expects of each  of its  Business Partne rs, and  in  no way reduces, rep laces, or 
othe rwise  lim its any lega l or con tractua l ob liga tions each  Business Partne r m ay have  
with  TPx.  

 
1. Com p lia n ce  w it h  t h e  La w   

Business Partne rs m ust understand  and  com ply with  a ll app licable  laws, regula tions, 
ru les, controls, and  orders applicable  to  the ir business, includ ing, withou t lim ita tion : 

• Bribery and  corruption   
• Inside r Trading 
• Fair com petition  and  Fa ir Dea ling 
• Trade  controls and  m oney laundering 
• Charitab le  and  politica l contribu tions 
• Data  privacy and  inform ation  security 
• Conflicts of in te rest 
• Marke ting and  advertising 



2 

 

 

COMMUNICATIONS & COLLABORATION   |   MANAGED IT   |   NETWORK CONNECTIVITY 

 

 
2. Br ib e ry a n d  Im p ro p e r  Ad va n t a ge s  

Business Partne rs m ust conduct a ll business with  in tegrity and  transparency. 
Business Partne rs are  expected  to  strictly prohib it a ll form s of bribe ry and  
corruption , regard less of whe ther they involve  a  pub lic officia l or priva te  pe rson . 
Business Partne rs m ust be  tru thfu l in  the ir business in te ractions and  sha ll not 
tole ra te  the  prom ise , acceptance , or offe ring of bribes, kickbacks, and  a ll othe r 
m eans of ob ta in ing an  undue  or im proper advantage , such  as gifts , paym ents, fees, 
se rvices, d iscounts, va lued  privileges, or othe r favors where  these  would , or m ight 
appear to , im properly influe nce  a  business transaction .  

Business Partne rs sha ll no t to le ra te  any form  of extortion  or em bezzlem en t. 
Business Partne rs a re  expected  to  be lieve  in  fa ir business dea lings and  not pa rtake  
in  unfa ir business advantages through  the  abuse  of privileged  inform ation , 
m isrepresenta tion  of m a te ria l facts, or any othe r unfa ir or d ishonest practices. 

3. Gift s , Me a ls  & En t e r t a in m e n t  

Business Partne rs m ust no t accept or provide  any gift, m ea l, o r en te rta inm ent if it 
will ob liga te  or appe ar to  obliga te  the  re cip ien t. Business Partne rs m ust e xercise  
good judgm e nt, d iscre tion , and  m odera tion  when  giving or accepting gifts  or 
en te rta inm e nt in  business se ttings.  

There  a re  m ore  stringent ru les concern ing gifts  and  en te rta inm ent provided  to  
governm ent officia ls. Offe ring anyth ing of va lue  to  a  governm ent officia l is , in  m any 
cases, p rohib ite d  by law.  

4. Fa ir  Com p e t it ion  & Fa ir  De a lin g 

Business Partne rs m ust support free  and  fa ir com petition  and  com ply with  
an titrust/com pe tition  laws applicable  to  its  business activitie s in  a ll ju risd ictions in  
which  it opera tes. Accord ingly, Business Partne rs sha ll not un la wfully: (i) en te r in to  
any agreem ent with  any of its  com petitors with  regard  to  price , te rm s or cond itions  
of sa le , p roduction , d istribu tion , te rritorie s, or custom ers or em ployee  wages; or (ii) 
exchange  or d iscuss with  any of its  com petitors pricing, m arke ting p lans, 
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m anufacturing costs, or othe r com petitive  inform ation , am ongst othe r m easures 
required  by applicable  law. 

Business Partne rs m ust dea l fa irly with  custom ers, supplie rs, com petitors, and  
em ployees, and  m ust not take  unfa ir advantage  of anyone  through m anipula tion , 
concea lm ent, abuse  of privileged  inform ation , m isrepresenta tion  of m a te ria l facts or 
any unfa ir dea ling pra ctice . Business Partne rs sha ll use  good fa ith  e fforts to  pe rform  
contractua l ob liga tions and  to  com ply with  th is Code  of Conduct e ven  in  the  event of 
cha llenges tha t a rise  which  a re  outside  of Business Partne rs’ control. 

5. Tra d e  Con t ro ls  a n d  An t i-Mon e y La u n d e r in g 

Business Partne rs m ust com ply with  the  va rious econom ic sanctions’ program s, an ti-
m oney laundering a nd  export control re quirem en ts adm iniste red  by the  United  
Sta tes and  othe r ju risd ictions where  it conducts business. Such  laws prohib it 
Business Partne rs from  participa ting in  ce rta in  transactions involving restricte d  
countrie s or pa rtie s, be  it d irectly, or ind irectly through th ird  pa rtie s.  

Business Partne rs sha ll not provide , se ll, or transfe r any products, se rvices, 
technology, software , or technica l da ta  to , o r othe rwise  engage  in  business with , any 
of the  fo llowing: 

• Partie s ta rge ted  for boycotts, em bargoes, sanctions, or o the r sim ila r m easures 
by the  Unite d  Na tions Security Council; 

• Partie s appearing on  the  European  Union’s Consolida te d  Sanctions List; the  
United  Kingdom ’s List of Consolida ted  Financia l Sanctions Targe ts; 

• Partie s appearing on  the  Denie d  Persons List, Entity List, and  Unverified  List 
adm iniste red  by the  U.S. Com m erce  Departm ent;  

• Partie s appearing on  the  sanctions lists  adm iniste re d  by the  U.S. Treasury 
Departm ent’s Office  of Fore ign  Asse ts Control (“OFAC”) and  the  U.S. Sta te  
Departm ent;  

• Coun trie s or regions subject to  U.S. em bargoes or sanctions including, bu t not 
lim ite d  to , Cuba , Iran , North  Korea , Syria , and  the  d ispute d  Crim e a  Region; or 

• Partie s tha t a re  a t least 50% owned or controlled  by pa rtie s subject to  
sanctions program s adm iniste red  by OFAC, whe ther ind ividua lly or in  the  
aggrega te .  
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Business Partne rs sha ll not tole ra te  or engage  in  activity tha t d irectly or ind irectly 
contribu tes to  the  Arab  League  Boycott or othe r unsanctione d  boycotts during the  
course  of business de a lings. Business Partne rs m ust com ply with  a ll applicable  trade  
controls and  will not cause  TPx to  be  in  viola tion  of those  laws. Business Partne rs  
m ust com ply with  the ir ob liga tions under Anti-Money laundering (AML) laws and  
regula tions, specifica lly the  risks associa ted  with  th ird  pa rtie s.  

6. Ch a r it a b le  a n d  Po lit ica l Con t r ib u t ion s  

TPx’s Business Partne rs a re  eva lua ted  on  a  num ber of ob jective  com m ercia l factors 
includ ing but not lim ited  to  cost, qua lity, ab ility, and  ava ilab ility to  do the  work, and 
previous pe rform ance  (where  applicable ). These  choices a re  not in fluenced  by a  
Business Partne r’s giving or no t giving to  any pa rticu la r charity.  

TPx em ployees a re  strictly prohib ited  from  soliciting Busine ss Partne rs for a  
charitab le  dona tion  or suggesting tha t a  Business Partne r’s charitab le  dona tion  m ay 
a ffect the ir business or fu ture  with  TPx. Business Partne rs sha ll re fuse  any requests 
for dona tions of th is na ture .  

Business Partne rs m ust com ply with  U.S. federa l law tha t prohib its  m aking 
contribu tions or e xpe nditures in  connection  with  federa l e lections, a s applicable . As 
each  U.S. sta te  has additiona l laws, ru les, and  regula tions govern ing politica l 
contribu tions in  sta te  and  loca l e lections, Business Partne rs m ust com ply with  the  
laws in  the  jurisd iction(s) in  which  they do  business. Business Partne rs m ust agree  
not to  m ake  any contribu tions or e xpenditures in  connection  with  federa l e lections  
nor any o the r U.S. sta te  e lections on  beha lf of TPx. Additiona lly, Business Partne rs 
m ust follow the  laws, regula tions, and  orde rs applicable  to  the  ju risd ictions outside  
of the  U.S. where  it conducts business tha t p rohib it sim ila r activitie s.  

7. Da t a  Pro t e ct ion  a n d  In fo rm a t ion  Se cu r it y 

Business Partne rs will adhere  to  a ll applica ble  da ta  pro tection  and  da ta  privacy laws 
and  regula tions, and  will im plem ent and  m ain ta in  com m ercia lly reasonable  
adm inistra tive , physica l, and  adm inistra tive  sa feguards tha t a re  standard  in  the ir 
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respective  industrie s, and  tha t a re  designe d  to  prevent unauthorized  access or use  
of TPx confide ntia l in form ation .  

8. Con flict s  o f In t e re s t  

Business Partne rs will im m edia te ly notify TPx if they becom e aware  of any poten tia l 
conflict of in te rest du ring the  course  of the ir business dea lings with  TPx or one  of its  
representa tives acting on  its  be ha lf. Busine ss Partne rs m ust agree  to  use  best e fforts 
to  avoid  situa tions wh ich  could  cause  a  conflict of in te rest with  TPx.  

9. Ma rke t in g a n d  Ad ve r t is in g 

If Business Partne rs are  m arke ting products, se rvices, or othe r offe rings on  beha lf of 
TPx, Business Partne rs m ust represent and  warran t tha t Business Partne r will com ply 
with  a ll applicable  advertising and  m arke ting laws, orde rs, ru les, and  regula tions. 
Specifica lly, bu t not exhaustive ly, th is provision  sha ll include  the  Lanham  Act, the  
Contro lling the  Assault of Non-Solicited  Pornography and  Marke ting Act (CAN-SPAM), 
the  Te le phone  Consum er Protection  Act, and  othe r such  laws, ru les, orde rs, and  
regula tions in  a ll ju risd ictions in  which  Business Partne r conducts business for, and 
on  be ha lf, of TPx. 

10. Im m igra t ion , Hir in g a n d  Em p loym e n t  Pra ct ice s  

Business Partne rs m ust com ply with  app licable  na tiona l, federa l, sta te , and  loca l laws 
forb idd ing d iscrim ina tion  in  em ploym e nt based  on  protected  characte ristics, such  as 
on  the  basis of race , color, re ligion  (includ ing re ligious dress and  groom ing practices), 
age , na tiona l origin , ancestry, e thnicity, sex (includ ing pre gnancy, ch ildb irth , 
b reastfeeding or re la ted  m edica l conditions), gender (including gender identity, 
gender expression , transgender sta tus or sexua l ste reotypes), sexua l orien ta tion , 
m arita l or fam ily ca re  sta tus, sta tus as a  victim  of dom estic violence , sexua l a ssault 
or sta lking, m ilita ry/ve te ran  sta tus, physica l or m en ta l d isab ility, m edica l in form ation  
(including gene tic in form ation  or characte ristics, including those  of a  fam ily 
m em ber), im m igra tion  sta tus or citizenship  sta tus, politica l a ffilia tion  or m em bersh ip  
in  any othe r group protected  by na tiona l, federa l, sta te , or loca l law as it m ay va ry by 
jurisd iction . Business  Partne rs m ust a lso com ply with  applicab le  na tiona l, federa l, 
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sta te , and  loca l laws forb idd ing re ta lia tion  aga inst ind ividua ls who e ngage  in  
protected  activity.  

Business Partne rs m ust com m it to  m ain ta in ing a  respectfu l workplace . This includes  
a  working environm ent tha t is  free  from  unlawful ha rassm ent based  on  protecte d  
characte ristics, includ ing sexua l ha rassm ent. 

Business Partne rs m ust: 
• Im plem ent and  m ain ta in  a  re liab le  system  to ve rify the  identity and  

em ploym ent e ligib ility of a ll workers including, bu t not lim ite d  to , ve rifica tion  
of age  e ligib ility and  lega l sta tus of fore ign  workers; and  

• Im plem ent and  m ain ta in  a  re liab le  syste m  to ve rify its  workers a re  not a  
known risk to  TPx in  ligh t of access such  workers will have  to  confiden tia l or 
proprie ta ry inform ation , facilitie s, ne twork and  system s, financia l da ta  and 
othe r da ta  protecte d  by privacy law or applicable  agreem ents be tween 
Business Partne rs and  TPx including, bu t not lim ite d  to , standard  background 
checks or othe r such  ve rifica tions tha t a re  com m on and  lawful in  our industry 
and  jurisd iction . 

 
11. La b or  

All labor m ust be  volunta ry. Business Partne rs sha ll not support or engage  in  slavery 
or hum an tra fficking. Without lim iting Business Partne rs’ ob liga tions he reunder, 
Business Partne rs sha ll no t, and  sha ll e nsure  tha t its  business pa rtne rs do  not, 
support or e ngage  in , or require  any com pe lled , involun ta ry, or forced  labor; labor to  
be  pe rform ed by ch ildren ; bonded  labor; indentured  labor; and/or prison  labor. 

12. Com p e n sa t ion  

Business Partne rs m ust ensure  tha t the ir e m ployees a re  pa id  a t least the  m inim um  
wage  required  by na tiona l, sta te , and  loca l laws, including overtim e  com pensa tion  a t 
the  ra te  applicable  in  the ir country, and  tha t the ir em ployees be  provided  lega lly 
m anda ted  benefits . 
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13. He a lt h , Sa fe t y & En viron m e n t  

Business Partne rs m ust provide  a  sa fe  and  hea lthy working environm ent to  the ir 
em ployees to  pre vent accidents and  in jurie s in  accordance  with  na tiona l, sta te , and  
loca l laws. Proactive  m easures m ust be  taken  to  prevent workplace  
hazards. Business Partne rs m ust a lso com ply with  applicable  environm e nta l laws 
and  regula tions and  keep  curren t a ll required  e nvironm enta l registra tions and  
pe rm its applicable  to  the ir business. 

Business Partne rs sha ll conduct business in  com pliance  with  a ll applicable  na tiona l 
and  in te rna tiona l environm enta l, hea lth , and  sa fe ty regula tions.  

14. Fin a n cia l Re p or t s  a n d  o t h e r  Re cor d s  - Disclosu re  

In  som e countrie s, including the  United  Sta tes, it m ay be  a  viola tion  of law if a  
com pany fa ils  to  m ain ta in  accura te  books and  records. There fore , a ll TPx Business 
Partne rs a re  required  to  fu lly and  accura te ly record  a ll busine ss transactions and  
m ain ta in  those  records pe r applicable  re ten tion  guide lines. This is  pa rticu la rly 
im portan t with  regards to  financia l and  opera tiona l reporting, business re la te d  
transactions includ ing tim ecard  and  expenses, and  qua lity, sa fe ty, and  procurem ent 
records. 

15. Cu lt u re  o f Et h ica l Con d u ct , Hon e s t y, a n d  Accou n t a b ilit y.  

Business Partne rs a re  expecte d  to  assess and  understand  the ir re spective  lega l and  
com pliance  risks, and to  be tte r understand  wha t is  needed  to  uphold  and  prom ote  
the  aspects of th is Code  of Conduct. Busine ss Partne rs are  expected  to  prom ote  the  
va lues included  in  th is Code  of Conduct with in  the ir organiza tions, and  to  tra in  the ir 
re spective  em ployee s and  agents on  spe cific policies and  procedures neede d  to  
adhere  to  th is Code  of Conduct.  

16. Com p lia n ce  w it h  t h is  Po licy 

Business Partne rs sha ll com ply with  a ll applicable  na tiona l and  loca l laws and  
regula tions, including laws and  regula tions re la ting to  the  provisions of th is Code  of 
Conduct. Where  th is Code  of Conduct requires Business Partne rs to  m ee t a  h igher 
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standard  than  se t ou t by law or regula tion , Business Partne rs sha ll m ee t such  h igher 
standards. Furthe rm ore , viola tions of som e  provisions of th is Code  of Conduct a re  
illega l and  m ay sub je ct ind ividua ls to  civil and  crim ina l liab ility. It is  the  expecta tion  
tha t a ll Business Partne rs pe rform  the  necessa ry se lf-audits to  ensure  they a re  in  
com pliance  with  th is Code  of Conduct a t a ll tim es. TPx sha ll have  the  righ t to  aud it 
Business Partne rs including, bu t not lim ite d  to , Business Partne rs’ books and  records 
for the  purpose  of ve rifying com pliance  under th is Code  of Conduct. Business 
Partne rs sha ll p rovide  reasonable  assistance  in  coopera ting with  a ll such  audits. TPx 
m ay im m edia te ly te rm ina te  its  business re la tionship  (including any orders or othe r 
contracts) with  a  Business Partne r withou t recourse  if the  Business Partne r or its  
representa tives fa il to  m ee t the  standards se t forth  in  th is Code  of Conduct. TPx m ay, 
in  its  sole  d iscre tion , require  rece rtifica tion  of th is Code  of Conduct by a  Business 
Partne r th roughout the  te rm  of any business dea lings with  the  applicable  Business  
Partne r. 

This Code  of Conduct is  in  no way in tended  to  conflict with  or m odify the  te rm s and 
conditions of any existing contract. Instea d , th is Code  of Conduct is  in tended  to  
supplem e nt any such  contract te rm s. In  the  event of a  conflict, Business Partne rs 
m ust first com ply with  a ll applicable  laws and  regula tions, then  the  contract te rm s, 
followed by th is Code  of Conduct. 

17. Re p or t in g Vio la t ion s  o f t h e  Cod e  o f Con d u ct  

Upon lea rn ing of any fa ilure  to  com ply with  th is Code  of Conduct, Business Partne rs 
m ust report the  non-com pliance  to  TPx im m edia te ly. Business Partne rs can  a lso 
subm it questions and  com m ents regard ing the  Code  of Conduct by using TPx’s 
Reporting system  listed  be low: 

Online : tpx.e th icspoin t.com  

Phone : 844-460-6605 

Business Partne rs sha ll not re ta lia te  or ta ke  d iscip lina ry action  aga inst any worker 
who has, in  good  fa ith , reporte d  viola tions or questionab le  be havior, or who has  
sought advice  regard ing th is Code  of Conduct. 


